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Summary of Main Research Supporting Traffic Light Systems


Food Standards Agency (UK) Expert Panel Report on Front-of-Pack Labelling (May 2009)

The study, commissioned by the UK Food Standards Agency, examined how labelling schemes enable consumers to interpret levels of key nutrients and also looked at how consumers use front of pack labels in real life contexts. The results showed that the label combining text, traffic light colours and %GDA had the highest levels of comprehension and preference amongst British consumers. The study also found that consumers value front of pack labelling, and combine the information it provides with a number of other factors (such as price, brand loyalty) when making purchasing choices. In terms of usage, shoppers use front of pack labels when comparing between different products, when they are trying to control their intake of certain nutrients, or when they are trying to lose weight.

http://www.food.gov.uk/news/newsarchive/2009/may/pmp

Australian Research: Front-of-pack labelling- traffic light labelling get the green light

The study was conducted in Australia, and was funded by the New South Wales Health Department, the University of Sydney and several Australian public health and consumer organisations. The results of this study support those from the UK and found that consumers are five times more likely to identify healthy food products when they are presented with a colour-coded traffic light nutrition label than if the information is only presented numerically. The study also showed that the traffic light system is understood equally by all consumers, regardless of socio-economic status, gender or ethnicity.

“Consumer testing of the acceptability and effectiveness of front-of-pack food labelling systems for the Australian grocery market” Authors: Bridget Kelly, Clare Authors: Hughes, Kathy Chapman, et al

http://heapro.oxfordjournals.org/cgi/content/abstract/dap012

European Heart Network: summary of original research from December 2006-June 2008 on consumer preference and use of front-of-pack nutrition schemes

The summary, conducted by the British Heart Foundation Health Promotion Group for the European Heart Network, finds that there is consistent evidence from across Europe that simple symbols are quick and easy to use for consumers.They report finding traffic lights helpful and these have the advantage that they can be applied across all foods, they provide more information than a symbol, and appear to enable consumers to evaluate foods for the range of nutrients which are key to current public health concerns. GDAs and  %GDAs by themselves are not well understood by consumers and may be misleading.
http://www.ehnheart.org/content/ItemPublication.asp?docid=7282&level0=1455&level1=1499









